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Introductions

UK Aid Direct communications team

Communications manager: Charlotte Howell-Jones

Communications officer: Laura Else



Objectives

To provide you with the knowledge and tools you 
need to be able to:

1. plan and deliver your projects effectively
2. demonstrate the results and impact of your 

project 
3. announce your grant award
4. understand UK Aid Direct and UK aid branding



STEP 1: Accessing guidance 
documents online
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Grant holder guidance 
www.ukaiddirect.org/grant-holder/guidance

Bookmark this page!

http://www.ukaiddirect.org/grant-holder/guidance
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Grant holder guidance section

Summary

• Financial guidelines

• Grant set up documentation

• Grant documentation

• International Aid Transparency 
Initiative

• Organisational Capacity 
Assessment Tool (OCAT)

• SMILE guidance

• Fraud

• Presentations



STEP 2: Demonstrating your 
impact and learning
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The UK Aid Direct team wants to establish long term connections with 
grant holders.   We encourage you to:

Sharing news and learning with UK Aid Direct team

• share your results
• provide feedback on current practice, lessons learnt, best practice

to stimulate further thinking and dialogue
• communicate your beneficiary stories
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• There are 2 primary ways we can do this on the UK Aid Direct 
website:
- news page
- learning hub

How we share your news and learning

• 2 primary ways we can do this on social media:
- UK Aid Direct Twitter
- UK Aid Direct LinkedIn

https://www.ukaiddirect.org/news/
https://www.ukaiddirect.org/learning/leave-no-one-behind/
https://twitter.com/UKAidDirect
https://www.linkedin.com/company/uk-aid-direct/


11

1. News: The news page is often filled with updates on funding 
rounds, but it also a tool for communicating grant holder case studies, 
news and results.

https://www.ukaiddirect.org/news/

UK Aid Direct: News page

https://www.ukaiddirect.org/news/
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2. Learning hub: 

A space to share what the UK Aid Direct team and our grant holders 
are learning from the fund. It contains a selection of films, guidance, 
webinar recordings, case studies, and recommended reading located 
by project themes and functions. 

https://ukaiddirect.org/learning

UK Aid Direct: Learning hub

https://ukaiddirect.org/learning
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Featured in the learning hub

• Latest resources 

• Learning resources housed 
under thematic areas:
• Beneficiary feedback

• Case studies

• Disability

• Educations

• Family planning

• Leave no one behind

• Livelihoods

• Partnerships

• Project design

• Value for money

• Violence against women and girls

• WASH

• Working in fragile states
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Resources in learning hub currently include 

• Materials developed by UK Aid Direct technical team

• Materials developed with grant holders

• Recommended readings from technical team linking to useful 
external resources
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Please send news, results and key learning from your projects to
the UK Aid Direct team.

We then share relevant materials with DFID in a structured way on
a regular basis.

Please do not send your materials directly to the DFID comms
team. However, they may get in touch with you directly.

Sharing news and learning with UK Aid Direct
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Example of DFID use of UK Aid Direct material

Grant holder: Signal, a disability inclusive organisation working in 
Uganda to educate and empower children about their health, HIV

https://medium.com/@DFID_Inclusive/empowering-deaf-children-
in-uganda-f990010eb08c

http://www.signal.org.uk/projects/africa/uganda/
https://medium.com/@DFID_Inclusive/empowering-deaf-children-in-uganda-f990010eb08c
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UK Aid Direct: disclaimer

Please note: If you send communications materials to us you
are agreeing to be profiled on ukaiddirect.org and potentially
featured on related social media channels, including those of
DFID and MannionDaniels.



STEP 3: announcing your grant 
award
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When to announce your grant

Please wait until after:

• The formal announcement from DFID
• Your grant agreement has been signed
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General rules

1. Try to ensure you include a line on why your UK Aid Direct grant
project is important and the impact you will make on the lives of
your beneficiaries

2. Try to include an image in any communications

3. Include the UK aid logo - when you use the logo, please adhere to
DFID’s brand guidelines: download guidelines here

4. Acknowledge the funding is from the UK government - for example
‘this project was funded with UK aid from the UK government’.

https://www.gov.uk/government/uploads/system/uploads/attachment_data/file/326391/UK_aid_branding_guidance_June_2014.pdf
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Press release

1. Sample press release provided

2. Contact ukaiddirect@manniondaniels.com for a list of current press
contacts

3. Send us your press release too, so we can try to amplify your reach

4. Don’t forget to send the press release to partners and stakeholders

5. Refer back to the general rules prior to sending

mailto:ukaiddirect@manniondaniels.com
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Social media

• Follow UK Aid Direct and DFID on Twitter and LinkedIn

• Tag us in your posts @UKAidDirect and @DFID_UK

• Use relevant hashtags to join wider conversations - #UKaid,
#UKAidDirect, #LeaveNoOneBehind…

• Use an image, infographic or short film

• Include #AidWorks when communicating the impact of your
programmes on social media.

https://twitter.com/UKAidDirect
https://www.linkedin.com/company/uk-aid-direct


STEP 4: Branding and Logos



Please ensure you always use the UK aid logo to
acknowledge that your project is receiving funding from
UK tax-payers. It helps to show what DFID does and
where the UK development budget is spent.

Any queries about branding / use of the UK aid logo 
should be sent to 
corporatecommunications@dfid.gov.uk

UK Aid Direct branding and UK aid logo

25UK Aid Direct Communications Guidelines: Branding 

You have been awarded a grant through UK Aid Direct.

UK Aid Direct is a challenge fund managed by MannionDaniels and funded by the UK
government’s Department for International Development.

Recognising funding from the UK government is not optional – it is a condition of accepting 
funding from the Department for International Development. 

mailto:corporatecommunications@dfid.gov.uk


The UK aid logo communicates what 
DFID does – it shows how UK taxpayer 
money is being spent on development 

The DFID corporate logo is used to 
demonstrate DFID’s organisational 

presence, rather than funding

UK aid logo and DFID logo



Roles and responsibilities

DFID

• ensure that all programmes follow DFID’s 
UK aid braiding guidance 

• ensure a visibility statement is completed 
by funding partners at the time of agreeing 
the funding arrangement

• ensure the visibility statement is saved for 
future reference with the programme 
documentation

Partners

• complete visibility statement detailing 
how and where funding from the UK 
government will be recognised

• discuss and agree with DFID programme 
managers any potential exceptions to 
using the UK aid logo

• ensure colleagues and delivery partners 
use the UK logo and acknowledge DFID 
funding verbally where appropriate 

Corporate communications 
• provide advice to DFID staff on using the 

UK aid logo / acknowledging DFID funding 



Examples of UK aid branding in the 
field …



When to use the UK aid logo

✓ Infrastructure e.g. bridges, buildings, wells, 

✓Educational materials e.g. public health 
leaflets

✓ Shipments and goods e.g. blankets, tents

✓ Signs at distribution points

✓ Small packets e.g. medical supplies, malaria 
nets

✓ Staff clothing, if part of effective programme 
delivery e.g. uniforms for outreach staff

✓Communications or events associated with 
the programme e.g. annual reports, press 
releases, speeches / lectures, video content, 
websites

× Partners’ everyday stationary, incl. business 
cards

× An organisation’s offices and office 
equipment

× Vehicles not exclusively used for DFID 
projects

× Staff clothing, unless for programme delivery

× Small goods e.g. pens, mugs, toothbrushes, 
etc

× School books / bags

× Clothing for beneficiaries

*Not an exhaustive list. Contact corporatecommunications@dfid.gov.uk with any queries

mailto:corporatecommunications@dfid.gov.uk


Exceptions to using the UK aid logo

• Safety and security; loss of  individual or organisational dignity

• Effective delivery of humanitarian aid

• Programme independence / credibility

Or:

• if the number of donors is too large for effective co-branding

• there is a special agreement in place with a specific organisation e.g. ICRC have a rule that they 
do not brand any assistance

If there is risk to:

In all cases:
• Suppliers must agree exceptions with their DFID programme manager and complete a visibility 

statement to this effect
• Exceptions must then be approved by the relevant DFID head(s) of office /Head of Department of the 

team in whose portfolio the programme sits and keep a record of this approval e.g. an email
• Contact corporatecommunications@dfid.gov.uk for advice if needed 

mailto:corporatecommunications@dfid.gov.uk


In addition to using the UK aid logo as described previously, grant
holders should also acknowledge funding from the UK government in
any interviews, press releases, public statements, social media and
public communications.

When to acknowledge UK aid
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UK Aid Direct Communications Guidelines: Branding 

For example, DFID expect as a minimum the following statement to be included in
communications activity: ‘this project was funded with UK aid from the UK government’ or
‘this project was funded with UK aid from the British people’ or some appropriate, agreed
variation.



The name UK Aid Direct is a statement of intent to explain the core vision of the fund. You
will need to write about the fund in reports and communications and we ask you to follow
a few simple rules:

UK Aid Direct must always appear as 3 written words. It should not be abbreviated,
objectified or written as one word.

UK Aid Direct name
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UK Aid Direct

UKAIDDIRECT

Common mistakes:

• Hyphenation: UK-Aid-Direct

• Acronyms, e.g. UKAD, UK Aid D etc.

• Abbreviation, e.g. ‘UK Aid’



Neither UK Aid Direct or DFID need to approve the use of its branding, providing all
guidance in this document is adhered to. However, any materials where the branding is
featured must not be damaging to the reputation of UK Aid Direct or DFID.

All materials where the branding is used must be in keeping with UK Aid Direct
priorities. For example, we do not condone the use of the branding on material that is
not in support of DFID’s wider strategic objectives.

For more information on UK Aid Direct priorities, visit:  
https://ukaiddirect.org/about/fund-priorities/

Branding rules and permissions
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https://ukaiddirect.org/about/fund-priorities/
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Example film from UK Aid Direct grant holder

Friends of Kipkelion
Community Partnership grant 
holders

YouTube film:
https://www.youtube.com/watch?v=
YpF9wJ3tAIA&t=237s

https://www.youtube.com/watch?v=YpF9wJ3tAIA&t=237s


Communications
ukaiddirect@manniondaniels.com


